OVERVIEW MEMBER SERVICES (1/2)

BASIC STANDARD PREMIUM
(8’000) (12°000) (18°000)

Events

Facilitation of direct contact to peers and experts at all public and non-public CCR events Yes Yes Yes
Access to topic-specific events and workshops (e.g. online reporting, regulation, TCFD, CSRD) Yes Yes Yes
Geschéaftsberichte-Symposium: Number of tickets (950/ticket) 1 2 5
Geschéaftsberichte-Symposium: 50% discount on addtional tickets - Yes Yes
Geschaftsberichte-Symposium: Number of seats at the private VIP lunch (not for sale; by invitation only) - 1 2
CCR Roundtables: Access for members only; number of tickets per Roundtable (750/ticket) 1 2 unlimited
CCR Academy: Digital access to current trends and best practices (trend updates, tutorials, webinars, etc.) Yes Yes Yes
CCR Academy: Deepening of topics in an individually coordinated workshop* - Yes Yes
Seat on the CCR Members Council and active participation in CCR topic setting - - Yes

Publications

Access to non-public content via the exclusive member section (e.g. replays, studies, key take aways) Yes Yes Yes
Subscription to The Reporting Times with author-based professional articles, columns, and interviews Yes Yes Yes
Digital Reporting Insights with news, analyses, and opinions from the community Yes Yes Yes
Corporate Reporting Monitor (CRM): Executive Summary Yes Yes Yes
Corporate Reporting Monitor (CRM): Deepening of topics from the CRM Future Lab* = Yes Yes
Possibility to publish job advertisements on the CCR job board (500/publication) 300 free of charge free of charge

* Within the scope of the advisory quota according to the chosen category (see next slide)
Note: This catalogue is reviewed annually and adjusted if necessary (by mid-September).
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OVERVIEW MEMBER SERVICES (2/2)

BASIC STANDARD PREMIUM
(8’000) (12°000) (18°000)

Advisory Services

Reference value of consultation; the company-specific services are limited 1-2 days 3-4 days 5-6 days
Access to the CCR Helpdesk: Independent third opinion on corporate-specific questions without extensive research Yes Yes Yes
Analysis of potential for optimizing corporate reporting (e.g. based on Value Reporting of the annual

Geschéaftsberichte-Rating) ves ves ves
Company-specific workshops with concrete recommendations for action - Yes Yes
Benchmarking and peer analyses with concrete recommendations for action - Yes Yes
Facilitation of direct contact to peers and experts - Yes Yes
Facilitation of individual sparring sessions and workshops with experts - Yes Yes
Preparation of argumentation on specific reporting issues for C-Level and/or Board of Directors - Yes Yes
Neutral tenders and pitches = = Yes
PR/positioning service for corporate projects (e.g. materiality analysis, stakeholder engagement, event cooperation) - - Yes

Note: This catalogue is reviewed annually and adjusted if necessary (by mid-September).
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